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Q4 2010 Highlights

Net salesQ4 2010

excl. one-off items

B Strong customer intake and EBITDA contribution in market area Russia
In Q4 2010, t2 Russia added 755,000 (1,149,000) customers in an increasingly
competitive market. EBITDA amounted to SEK 899 (695) million. y

SEK million

B Significant mobile revenue growth in market area Nordic
Mobile revenue in Sweden grew by 12 percent, as customer demand for
smartphones and data services increased during the quarter.

B Enhanced net intake in Kazakhstan, driving better customer trends in
market area Central Europe & Eurasia

During the quarter, t2 in Kazakhstan added 114,000 new customers, EBITDA Q4 2010
a sequential improvement of the total customer stock by 52 percent.
B Continued success in the business segment for market area Western Europe 2 4 8 8
During the quarter, t2 Netherlands successfully integrated BBned into its Y 4
operation, further strengthening its position in the business segment. SEK million

B The Board of Directors proposes a dividend for 2010 amounting to SEK 27
The Board of t2 AB decided to recommend an increase in the ordinary
dividend of 56 percent to SEK 6.00 (3.85) per share in respect of the financial year
2010. The Board also decided to recommend an extraordinary dividend of SEK

21.00 (2.00).
Q4 FY
SEK million 2010 2009 % 2010 2009 %
Net Sales 10,109 9,953 2 401164 39436 2
Net Sales excluding one-off items 10,115 9,954 2 39591 39420 0
EBITDA 2,488 2,263 10 10,284 9,394 9
EBIT 1,356 1,311 3 7,088 5,136 24
EBIT excluding one-off items 1,513 1,375 10 6,704 5,741 17
Net Profit 1,099 920 19 6481 4,755 36
Earnings per share, after dilution (SEK) 241 2.07 19 14.63 10.70 37

The figures presented in this report refer to Q4 2010 and continued operations unless otherwise stated. The figures shown in parentheses
refer to the comparable periods in 2009.



Offering the Best Deal is our business

In 2010, we were successful by all our measures. Group revenue increased by 2 percent to SEK 40.2
billion, while EBITDA margin expanded to 26 (24) percent. Adjusted for currency movement revenue

increased by 6 percent. t2 Russia exceeded 18 million customers and our new regions started to
reach prokhbility; t2 ‘s value conscious customers began to benekirom the availability of more
affordable smart phone handsets; we improved our handset portfolio in Sweden for the new mass
market; we acquired BBned, strengthening our position and commitment as a serious long-term
player to the Netherlands; lastly, t2 Croatia attained EBITDA break-even. Another signiiant
milestone passed during 2010 was the 30 million customer mark and our customer base increased
by 16 percent in 2010. We are proud of these results; however we are never satisid at t2

That is why we look forward to making 2011 even more successful.

Nordic

In the Nordic region, the continued uptake of smartphones boosted
our mobile data revenues and equipment sales. In Q4 2010, seven
out of ten postpaid customers in Sweden bought a smart phone, the
majority opting for a data subscription too. This development is
expected to continue; we can see a greater selection of attractively
priced handsets to address the prepaid market with smartphones.

During the quarter, we launched 4G services in the five major cit-
ies in Sweden. Roll-out progresses according to plan and we expect
to cover more than 100 cities by year end 2011. However, we will
not stop there as we will have 99 percent population coverage in
2012. We believe that 4G can provide a substitute for fixed broad-
band and that t2 will be the enabler for consumers to cut the
cord.

Through the integration of Spring Mobil, t2 Sweden has
strengthened its capabilities in the business segment. Our ambition
is to grow our market share in 2011.

t2 Norway had a strong quarter and clawed back its price
leadership position from the competition. We must never jeopardize
our main focus on price; therefore, the regained number one spot
will be defended.

Russia

The customer net intake in the quarter was good, taking the total
customer base to 18.4 million. This surely represented a great year,
as t2 welcomed 4 million new members in Russia. We have been
able to combine a swift expansion in our 37 regions with a record
high full year EBITDA contribution to the group, to the extent that
Russia became our most important market area in 2010.

However, competition is increasing in the market, which means
that we must stay innovative to ensure that we stand out from the
crowd when it comes to our offerings. We are confident that the
Best Deal will take us pass the 20 million customer mark in 2011.

Preparing ourselves for a more data centric future, be it either
through data licenses or technology neutral regulation, we will
continue to look for opportunities to expand our existing footprint.
Our performance shows us that it makes sense to aim for greater
operational leverage. In 2011, new 2G licenses will be awarded,

a process in which t2 will take an active part.

Central Europe & Eurasia

The economies of the Baltic region continued to recover during the
quarter, resulting in a more stable operational development for

t2 despite a tough competitive environment. We have seen cus-
tomer activity increase further during the quarter, which indisputa-
bly is a positive sign. However, spending on telecom services is still
to grow.

Our goal is to reach cash-flow break even in our Croatian opera-
tions during 2011, we push ahead by further enhancing our network
quality and capabilities, and by developing our product portfolio
with even more attractive offerings.

During the quarter, we focused on improving our distribution net-
work in Kazakhstan, which brought about a positive step change for
customer net intake. The roll-out of the 2G and 3G enabled network
is developing according to our business plan and we look forward to
introducing the t2 brand to all mobile users in the country soon.

Western Europe
In Q4 2010, t2 closed the acquisition of the Dutch operator BBned.
As aresult t2 has increased its revenue and market share in the
business segments. The demand for t2's triple play offering,
including TV, continued and exceeded demand for dual-play offer-
ings. Consequently, the ARPU of the broadband base continued to
improve, which enhanced the financial contributions of revenue and
EBITDA compared with the previous year and quarter.

t2 Austria remained focused on growth within the business
segment by providing a superior customer experience at low price.
We believe that a more concentrated product portfolio will make us
more competitive and as a result lead to improved performance in
our Austrian operations over time.

t2 is performing well. The key success factor that drives our
company steadily forward is our unique corporate culture born of
the people that live and maintain it. t2 has always been and will
keep being a fast-moving challenger. It is vital for our future
achievements that we keep this mindset.

Going forward our strategy is simple — t2 always offers the
best deal.

Mats Granryd
President and CEQ, t2 AB
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Financial Overview

t2’s Hancial performance is driven by its relentless focus on developing mobile services on its

own infrastructure, complemented in certain countries by fixed broadband services and business-
to-business offerings. Mobile sales, which grew compared with the same period last year, and a
greater focus on mobile services on own infrastructure have further improved t2’s EBITDA margin.
The company will concentrate on maximizing the return from fixed-line operations as their customer

base continues to decline.

Net customer intake amounted to 803,000 (887,000) in Q4 2010
including the acquisition of BBned. The customer intake in mobile
services amounted to 859,000 (1,045,000), of which 9,000 (25,000)
were mobile internet users. This result was mainly driven by a solid
performance in t2 Russia, t2 Sweden and t2 in Kaza

khstan. During the period, t2 Russia’s customer base grew by
755,000 (1,149,000) customers, of which 446,000 (944,000) were
derived from new regions. Fixed broadband customer intake
amounted to 10,000 (-10,000) customers in Q4 2010, primarily
attributable to t2’s operation in Sweden. As expected, the number
of fixed telephony customers fell in Q4 2010. On December 31, 2010
the total customer base amounted to 30,883,000 (26,579,000)
thanks to a prolonged success in mobile services.

Net sales including one-off items! amounted to SEK 10,109
(9,953) million in Q4 2010.The revenue development was mainly a
result of sustained success in mobile services, offset to some extent
by negative sales development in fixed telephony. Exchange rate
differences impacted net sales by SEK —785 million in the quarter
compared to the same period last year.

EBITDA in Q4 2010 amounted to SEK 2,488 (2,263) million,
equivalent to an EBITDA margin of 25 (23) percent. The EBITDA
development was positively affected by better-than-expected oper-
ational progress in t2's Russian and Croatian mobile operations,
coupled with improved result in fixed broadband services. Exchange
rate differences impacted EBITDA by SEK —201 million in the quarter
compared to the same period last year.

EBIT in Q4 2010 amounted to SEK 1,513 (1,375) million excluding
one-off items of SEK —157 (—64) million?. Including one-off items,
EBIT amounted to SEK 1,356 (1,311) million.

Profit before tax Q4 2010 amounted to SEK 1,201 (1,187) million.

Net profit in Q4 2010 amounted to SEK 1,099 (920) million in the
quarter. Reported tax for Q4 2010 amounted to SEK —102 (-267) mil-
lion, including valuation of deferred tax assets and other one-off
items during the quarter of SEK 175 million®. Tax payment affecting
cash flow amounted to SEK —160 (—205) million.

Cash flow after Capex in Q4 2010 amounted to SEK 614 (1,653)
million.

CAPEX in Q4 2010 amounted to SEK 1,320 (1,017) million.

Net debt amounted to SEK 1,691 (2,171) million on December 31,
2010, or 0.16 times full-year 2010 EBITDA. Including guarantees to
joint ventures, the net debt to full-year 2010 EBITDA amounted to
0.33 times. t2's available liquidity amounted to SEK 12,814
(12,410) million. On December 31, 2010 the 3-year syndicated loan
facility was drawn in SEK. The facility allows a ratio of net liabilities
(including external guarantees)/EBITDA for the Group of up to 3.0.
The facility is also conditioned by an interest expense coverage ratio
to be fullled. In December 2010, t2 has agreed with the lenders
to prolong the maturity of the facility from February 2012 to Febru-
ary 2013.

1) See Note 1
2) See section EBIT on page 20
3) See Note 4

FINANCIAL GUIDANCE

t2’s objective is to maintain a healthy balance between growth

regions and more mature markets and to be established in Europe

and Eurasia. The company will secure licenses through strong local

connections within the business and political communities in all its

markets. t2s core markets are characterized by:

» An established Best Deal position.

- The capability to reach a top 2 position, in terms of customer market
share, in an individual country or region.

» A mobile operation based on own infrastructure should return at
least 35 percent EBITDA margin.

- All operations in the group should return at least 20 percent return
on capital employed (ROCE).

t2 GroUp forward Looking statement

The following assumptions should be taken into account when

estimating 2011 results for the Group:

= t2 forecasts a corporate tax rate in the range of 26—-27 percent
excluding one-off items. The tax payment will affect cash flow by
approximately SEK 1,000 million.

- t2 forecasts a CAPEX level that will not exceed SEK 5,500
million, excluding license payments.

t2 Sweden forward Looking statement

The following assumptions should be taken into account when

estimating results for the Swedish mobile operations in 2011:

t2 expects mobile revenue to grow with high single digits.

= t2 expects a similar EBITDA contribution in 2011 as in 2010
due to instalments and start up costs related to joint venture
Net4Mobility.

t2 Norway forward Looking statement

The following assumptions should be taken into account when esti-

mating results for the Norwegian mobile operations in 2011:

» t2 expects an EBITDA contribution of SEK —100 million due to
lower interconnect tariffs and start up costs related to joint venture
Mobile Norway.

t2 RUssia forward Looking statement

t2 has GSM licenses in 37 regions in Russia covering approxi-

mately 61 million inhabitants. The following assumptions should

be taken into account when estimating the operational performance

of the total operations in Russia in 2011:

» Subscriber base should reach 20-21 (earlier 19-20) million by
YE 2011.

» ARPU should remain stable in local currency.

= t2 Russia’s total EBITDA margin should evolve in the range
of 36—39 (earlier 34—-37) percent.

» Capex in Russia should be approximately SEK 2,000 million by
YE 2011.
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t2 in Kazakhstan forward Looking statement

The following assumptions should be taken into account when

estimating the operational performance of the total operations in

Kazakhstan in 2011:

= EBITDA contribution in 2011 should be approximately SEK -500
million.

- Capex in Kazakhstan should be in the range of SEK 1,200-1,400
million by YE 2011.

» t2's operations in Kazakhstan should be able to reach break-
even within 2 years from the commercial launch, which is planned
to take place in 1H 2011.

t2 Croatia forward Looking statement

The following assumptions should be taken into account when esti-
mating the Croatian mobile operations in 2011:

= t2 Croatia will reach free cash-flow break-even by 2H 2011.

Shareholder remuneration
t2 will seek to pay a progressive ordinary dividend of 50 percent
or more of net income excluding one-off items. Extraordinary divi-

dends and the authority to purchase t2's own shares will be

sought when the anticipated total return to shareholders is deemed
to be greater than the achievable returns from the deployment of the
capital within the group’s operating segments or the acquisition of
assets within t2’s economic requirements.

In respect of the Kancial year 2010, the Board of 2 AB has
decided to recommend to the Annual General Meeting (AGM) in May
2011, a total dividend payment of SEK 27.00 (5.85) per ordinary A or
B share, to be comprised of an ordinary dividend of SEK 6.00 (3.85)
and an extraordinary dividend of SEK 21.00 (2.00).

Balance sheet

t2 has a target net debt to EBITDA ratio of between 1.25 and 1.75
times over the medium term. The company’s longer term financial
leverage should be in line with the industry and the markets in
which it operates and reflect the status of its operations, future
strategic opportunities and contingent liabilities.

SEK million Q4 2010
Mobile!

Net customer intake (thousands) 859
Net sales 6,953
EBITDA 1,816
EBIT 1,246
CAPEX 971
Fixed broadband!

Net customer intake (thousands) 10
Net sales 1,596
EBITDA 303
EBIT 37
CAPEX 185
Fixed telephony"

Net customer intake (thousands) -141
Net sales 1,090
EBITDA 303
EBIT 252
CAPEX 24
Total

Net customer intake (thousands) 128
Net sales? 10,109
EBITDA 2,488
EBIT? 1,356
CAPEX 1,320
EBT 1,201
Net profit 1,099
Cash flow from operating activities 1,777
Cash flow after CAPEX 614

1) Less one-off items (see sections Net sales and EBIT on pages 16 and 20)

2) Including one-off items (see Note 1)

3) Total EBIT includes result from sale of operations, impairment and other one-off items stated under the segment reporting section of EBIT (page 20)

Q4 2009 FY 2010 FY 2009
1,045 4,443 3,139
6,390 26,985 24,619
1,663 1,532 6,605
1,193 5,451 4,887

628 2,223 3,119
-10 32 -11
1,623 6,120 6,745
263 1,131 1,046
=22 99 -380
197 122 667
-148 -543 -801
1,406 4,741 5,086
360 1,400 1,590
293 1,196 1,332
27 94 82
887 3,932 2,327
9,953 40,164 39,436
2,263 10,284 9,394
1,311 7,088 5,736
1,017 3,651 4,439
1,187 6,735 5,236
920 6,481 4,755
2,701 9,610 9,118
1,653 6,007 4,718
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SIGNIFICANT EVENTS IN THE QUARTER

= t2 Netherlands completed the acquisition of BBned

= 2 Sweden launched 4G services

= {2 Estonia was awarded a 4G license

= t2 Germany exited joint venture Plusnet and paid SEK 271 million for early termination
= t2 Lithuania divested its cable operations for approximately SEK 40 million

= Cecilia Lundin was appointed new director of Human Resources at t2 AB

Significant subsequent events

= Administrative Court of Appeal approved t2’s claim for a deduction of capital loss of SEK
13.3 billion, which was associated with the liquidation of SEC SA in 2001
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Overview by region

NORDIC
The Nordic market area delivers strong cash-Bw tothe t2  Group
and is the test bed for new services.

Sweden

Mobile In Q4 2010, t2 Sweden delivered a record high revenue
growth with net sales increasing by 12 percent to SEK 2,241 (2,002)
million. 2 Sweden had a strong growth in the mobile postpaid
segment and added 65,000 (51,000) mobile voice and mobile inter-
net customers in the fourth quarter. The revenue growth was driven
by a solid intake in the postpaid segment, to which smartphones
greatly contributed, combined with increased usage of data as well
as Minutes of Use. t2 Sweden achieved a total mobile net intake

of 20,000 (20,000) customers due to seasonally high churn in the
prepaid base.

The smartphone trend that could be observed in the Swedish mar-
ket in previous quarters persisted. In Q4 2010, inexpensive smart-
phones were introduced to the market and became more available
to t2's customers in both the postpaid and prepaid segments.

t2 Sweden added 20,000 (15,000) mobile internet customers
in the postpaid segment during the quarter. In total, t2 Sweden
added 3,000 (13,000) mobile internet customers due to seasonally
high churn in the prepaid base. As a result, t2 Sweden achieved
a mobile internet customer base of 361,000 (274,000). Moreover,
improved price plans and increased usage contributed to growing
mobile internet ARPU to 128 (117) SEK.

t2 Sweden had an EBITDA margin of 30 (33) percent in the
quarter. As aresult, t2 Sweden achieved an EBITDA margin of 33
(34) percent for 2010. The decrease is mainly due to higher expan-
sion costs when acquiring postpaid customers with smartphones
and customer operation costs meant to increase quality in all touch
points. The EBITDA-margin includes costs associated with the
SUNAB and Net4Mobility joint venture. Total costs for SUNAB and
Net4Mobility amounted to SEK —134 (—-105) million in Q4 2010. The
mobile operations in Sweden reported a MoU of 245 (235) and a
blended ARPU of SEK 183 (181).

In Q4 2010, MoU increased to 295 (283) in the postpaid segment
and ARPU was stable at SEK 234 (232). In the prepaid voice segment,
t2 Sweden defended its market-leading position and delivered an
EBITDA margin of 52 (51) percent.

In the fourth quarter t2 Sweden commercially launched 4G
offers to the consumer and business customers, while the roll-out
continued at a rapid pace all over the country. Faster mobile connec-
tions allow the customers to do everything they are used to via the
fixed ADSL connection but over the mobile 4G network. Furthermore,
t2 Sweden kept pushing sales activities for the latest product
Home telephony via the mobile network. This product enables the
customer to keep the home phone but over the mobile network, a
simple and cost effective solution for all parties.

In the business segment the continued focus on integrated serv-
ices led to the acquisition of a number of customers for whom the
product Communication as a Service was especially important. The
customer segmentation within the business segment generated an
increased net sales and ARPU development during the quarter and
the customer base continued to grow as the domestic economy
strengthened.

Fixed Broadband In Q4 2010, t2 Sweden experienced strong
ADSL, VoIP, LAN and Citylink sales, which resulted in an increased
customer intake of 18,000 (1,000).

Fixed Telephony Despite a continued decrease in demand for

¥ed telephony services, t2 Sweden increased its EBITDA margin
to 23 (20) percent during the fourth quarter.

Norway

t2 Norway FY 2010 net sales decreased by —8 percent compared

to the same period last year. Adjusted for currency movement net
sales decreased by —6 percent. Net sales in Q4 2010 decreased by —6
percent compared to the same period last year. Adjusted for currency
movement net sales increased by 1 percent.

Mobile t2 Norway delivered revenue of SEK 647 (667) million.
The revenue development originated from a good customer intake
within the mobile segment, as t2 Norway added 10,000 (3,000)
customers despite strong competition in the marketplace. However,
exchange rate and termination rates impacted the overall revenue
negatively compared to the same period last year. When measured in
local currency, revenue showed a growth by 5 percent. t2 Nor-
way reached an EBITDA contribution of SEK 28 (46) million in Q4
2010. During the quarter, Mobile Norway, t2 Norway'’s joint ven-
ture with Network Norway, invoiced t2 Norway SEK —15 million
for costs related to the roll-out of the third Norwegian network.

The EBIT result, SEK 12 (18) million, was negatively impacted by
t2 Norway's share of the result from Mobile Norway in Q4 2010 of
SEK -9 (-24) million.

t2 Norway kept delivering on the Best Deal focusing on
strengthening its price position and increasing quality perception.
The fierce competition within the post-paid segment persisted dur-
ing the quarter. The business segment continued to progress posi-
tively during the quarter.

Fixed Telephony Fixed telephony showed a satisfying develop-
ment of revenue and profitability, but a stronger SEK towards NOK
had some negative repercussion in the fourth quarter. Fixed tele-
phony had an EBITDA contribution of SEK 14 (20) million in Q4 2010.
This was achieved through intensified efforts to bring costs down
and keep improving the quality of the overall customer stock.

RUSSIA

The Russian operation is t2's most signiBant growth engine.

The company has GSM licenses in 37 regions covering approximately
61 million inhabitants.

t2 Russia FY 2010 net sales increased by 35 percent compared
to the same period last year. Adjusted for currency movement net
sales increased by 36 percent. Net sales in Q4 2010 increased by 24
percent compared to the same period last year. Adjusted for currency
movement net sales increased by 32 percent.

Mobile t2 Russia’s strategy is to have a balanced approach to
rolling out new regions while maintaining a stable profitability in
the more mature regions. The overall market’s response in the quar-
ter has been in line with the business plan. The total customer base
grew by 755,000 (1,149,000), of which the new regions represented
446,000 (944,000) customers. Over the last 12 months, t2 Rus-
sia’s customer base has grown by almost 4.0 million new users,
proving that there is a solid demand for the company’s services
despite lower customer activity in the market and the introduction of
3G services by the competition.

The total customer base amounted to 18,438,000 (14,451,000 at
the end of Q4 2010. The turnover of the total customer base was sta-
ble during the quarter despite increased competition. t2 Russia
will maintain its effort to be best in class in customer retention and
continue to work with commission structure to the retail channels to
further enhance the quality of the customer intake.
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Despite an impact from customer base growth in new regions with
lower initial service usage, MoU for the total operations increased by
5 percent compared to Q4 2009, amounting to 238 (227). ARPU
amounted to SEK 49 (51) or RUB 219 (216), in spite of a strong cus-
tomer intake in new regions. The general pricing environment
remained highly competitive throughout the t2 Russia footprint.

t2 Russia continued to deliver good Bancial performance. The
EBITDA margin development was robust, driven by stable opera-
tional trends in the more mature regions and early scale benefits in
the new regions. EBITDA in the mature regions amounted to SEK 939
(889) million, equivalent to a margin of 44 (45) percent. EBITDA in
the new regions amounted to SEK —40 (—194) million. Capex in the
quarter amounted to SEK 632 (441) million. The investment level is
expected to increase in 2011.

2 Russia will keep looking for possibilities to carefully expand
its operations through new licenses as well as by complementary
acquisitions.

CENTRAL EUROPE AND EURASIA

t2's Baltic operations will remain focused on generating a strong
cash Bw contribution as the economy in the region stabilizes. t2 s
Croatian operation is a strong challenger as it offers the Best Deal in
both mobile telephony and mobile internet. t2’s Kazakhstan oper-
ation is the latest growth opportunity for the market area.

Estonia

t2 Estonia FY 2010 net sales decreased by —13 percent compared

to the same period last year. Adjusted for currency movement net
sales decreased by —3 percent. Net sales in Q4 2010 decreased by -8
percent compared to the same period last year. Adjusted for currency
movement net sales increased by 3 percent.

Mobile In the fourth quarter, the Estonian economy continued to
recover. However, the situation remained challenging. Customer
confidence being still relatively weak, the telecoms spending did not
grow compared to last year.

In spite of this challenging context, t2 Estonia managed to
maintain a solid price position and stable market share, while
improving quality perception on the market. t2's revenues in local
currency increased by 3 percent compared to Q4 2009, mainly
driven by hardware sales and evolving mobile internet business.

t2 continued to roll out its HSPA-enabled 3G network in rural
areas and by the end of 2010 t2s 3G network reached more than
1 million people in Estonia, covering 60 percent of the territory. The
expansion of the 3G network will enable t2 to offer the best
priced mobile internet services for larger customer segments. Mobile
internet has been the fastest growing segment throughout the year.

At the end of the quarter, t2 was awarded a 4G (2.6 MHz)
license.

Lithuania
t2 Lithuania FY 2010 net sales decreased by —22 percent com-
pared to the same period last year. Adjusted for currency movement
net sales decreased by —13 percent. Net sales in Q4 2010 decreased
by —20 percent compared to the same period last year. Adjusted for
currency movement net sales decreased by —10 percent.
Mobile The Lithuanian economy further stabilized during Q4 2010
and GDP is projected to slowly grow in 2011.

During the fourth quarter, t2 Lithuania continued to expand its
market share both in the postpaid consumer and business segments
and added 43,000 (6,000) new customers. Total customer intake

amounted to 1,000 (-60,000) due to seasonally high churn in the
prepaid segment. Mobile internet sales also increased steadily in the
fourth quarter. Tough price competition persisted into Q4 2010,
affecting the ARPU level negatively. Reduced capital expenditures
improved the cash flow contribution during the quarter.

t2 Lithuania will keep focusing on growing its market share in
the business segment, benefiting from general price sensitivity
among private companies and state-owned organizations. Further-
more, t2 will capitalize on the broadband sales growth momen-
tum in 2011.

In Q4 2010 t2 Lithuania announced that it sold its Lithuania
cable operation for approximately SEK 40 million.

Latvia

t2 Latvia FY 2010 net sales decreased by —22 percent compared

to the same period last year. Adjusted for currency movement net
sales decreased by —13 percent. Net sales in Q4 2010 decreased by
-18 percent compared to the same period last year. Adjusted for cur-
rency movement net sales decreased by —8 percent.

Mobile Throughout Q4 2010, customer activity in Latvia continued
to increase, indicating that the economic climate has stabilized.
Higher customer activity on the Latvian market resulted int2's
best quarter concerning mobile handset sales and web sales vol-
umes. Likewise, sales of mobile internet services proved to be good
during the quarter.

Nevertheless, Q4 2010 was still marked by strong price pressure
and intense competition across all customer segments.

During Q4 2010, t2 Latvia continued to focus on customer satis-
faction, price leadership and service quality to meet customer needs,
thereby introducing new web self-care channels. On the network
side, t2 Latvia worked steadily on strengthening infrastructure in
terms of coverage, capacity, performance and development of 3G
capabilities. New feederless base station technologies were intro-
duced during the quarter, which will contribute to decreasing costs.

t2 Latvia will keep maintaining its price leadership position
and concentrate its efforts on increasing market share in the post-
paid and business customer segments, while defending its position
in prepaid. By doing so, t2 aims to hold its best deal position on
the market.

Croatia

t2 Croatia FY 2010 net sales increased by 4 percent compared to

the same period last year. Adjusted for currency movement net sales
increased by 15 percent. Net sales in Q4 2010 decreased by —3 per-
cent compared to the same period last year. Adjusted for currency
movement net sales increased by 10 percent.

Mobile The improved EBITDA contribution was driven by a contin-
ued momentum in growing domestic revenue market share within
the Croatian market. With the launch of its 21Mbps network, t2
Croatia is poised to be one of the leading mobile data service provid-
ers in the country, thereby increasing quality perception and overall
customer satisfaction. Gross margins have improved with the contin-
ued rollout of own network infrastructure, reducing t2 Croatia’s
dependency on National roaming.

The customer base has now reached 738,000 (598,000) custom-
ers. Despite seasonal increase in prepaid churn resulting from its Q3
2010 visiting customers, t2 Croatia had a very successful Christ-
mas marketing campaign which was the key driver in maintaining a
positive net customer growth performance in Q4 2010.
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Kazakhstan

Mobile t2 in Kazakhstan continued to prepare for the launch of

the t2 brand planned for 1H of 2011. In that respect, the main
activities consisted in swapping out the old equipment and in rolling
out the new 2G and 3G enabled network. 2 in Kazakhstan also
worked intensively on establishing good relationships with the
regional distributors and on widening its distributor network
throughout the country to support massive growth after the launch.

114 000 new customers were added to t2 in Kazakhstan's cus-
tomer base during the quarter, as a result of intensified efforts in the
field of distribution, marketing and sales activities.

The company has managed to negotiate interconnect rate cuts
with the two largest competitors. The support from the Ministry of
communications and Antimonopoly committee was very helpful in
this process. t2 in Kazakhstan will continue to negotiate even
lower Mobile Termination Rates in 2011 and 2012.

WESTERN EUROPE
t2's operations in Western Europe lead the Group in business to
business services and consumer fixed broadband.

Netherlands

On October 5, 2010, t2 closed the acquisition of the Dutch opera-

tor BBned for SEK 462 million. BBned primarily provides broadband
telecommunication services in the consumer, business and whole-
sale segments. As a result of the acquisition, t2 was able to

increase its revenue and market share, adding 64,000 consumer and
11,000 business broadband customers to its base. During Q4 2010,
BBned conducted a reorganization, which impacted the EBITDA neg-
atively due to a provision for severance payments.

t2 Netherlands FY 2010 net sales decreased by —12 percent
compared to the same period last year. Adjusted for currency move-
ment net sales decreased by —2 percent. Net sales in Q4 2010
decreased by -1 percent compared to the same period last year.
Adjusted for currency movement net sales increased by 11 percent.

Mobile During Q4 2010, t2 Netherlands continued to focus on
post-paid offerings. Although the total mobile base declined, the
focus on postpaid subscriptions enabled t2 Netherlands to
improve its overall margin levels for the full year and in the fourth
quarter in particular.

Fixed Broadband The demand for t2's triple play offering,
including TV, persisted and proved to outweigh the demand for dual-
play offerings. As a result, the ARPU of the broadband base kept
improving, which enhanced the financial contribution in terms of
revenue and EBITDA compared to the previous year and quarter.
Despite the competitive pressure from cable operators and the fact
that the regulation of OPTA to enable competitors to resell analogue
cable service was overthrown by the relevant court, the broadband
base remained stable.

t2 Netherlands continued to successfully prolong existing cus-
tomer contracts and to acquire new customers. Furthermore, the
company completed the delivery of some large fixed data networks
for newly acquired customers. However, the business segment
should be considered as a highly competitive market, in which prices
are currently under pressure.

Fixed Telephony The fixed telephony market kept declining in
favour of bundled broadband offerings. t2 Netherlands continued
its efforts to up- and cross-sell its own bundled offerings to its fixed
telephony customer base.

Germany

t2 Germany FY 2010 net sales decreased by —30 percent com-
pared to the same period last year. Adjusted for currency movement
net sales decreased by —23 percent. Net sales in Q4 2010 decreased
by —28 percent compared to the same period last year. Adjusted for
currency movement net sales decreased by —19 percent.

Fixed Broadband net growth remained on a low level, continuing
to show signs of market saturation. The incumbents and cable opera-
tors applied promotional pricing activities, whereas t2 Germany
continued focusing on profitability rather than market share and
customer retention rather than customer acquisition. With its reten-
tion strategy, the company once more succeeded in stabilizing the
customer base during the quarter.

Towards the end of Q4 2010, t2 sold its shares in Plusnet and
got an early termination of the Joint Venture. t2 will continue to
sell its broadband services based on a wholesale agreement which
gives t2 more Bxibility as well as more favourable commercial
conditions. As a result of the transaction, the broadband operation
will have a positive EBITDA contribution in 2011.

Fixed Telephony t2 Germany remained the largest CPS
(Carrier-Pre-Selection) provider in the market with a market share of
over 40 percent. By sticking to its customer retention strategy, the
customer base developed significantly above plan with continuously
decreasing churn rates. The EBITDA margin for fixed line in Q4 2010
was at 42 (34) percent. The company's cross-selling activities devel-
oped positively. Whilst the CPS market moved relatively slowly, t2
Germany successfully launched a new call by call prefix to better
address the remaining narrowband market.

Austria

Austria continued to report a healthy financial performance in the
last quarter of 2010. Likewise, the full year profitability showed an
improvement of the EBITDA margin, which increased from 17 per-
cent in 2009 to 21 percent in 2010. For the top line development,

t2 Austria kept emphasizing its focus on growth within the busi-
ness segment by providing the business community with a superior
customer experience at low price.

t2 Austria FY 2010 net sales decreased by —20 percent com-
pared to the same period last year. Adjusted for currency movement
net sales decreased by —11 percent. Net sales in Q4 2010 decreased
by —22 percent compared to the same period last year. Adjusted for
currency movement net sales decreased by —12 percent.

Fixed Broadband During Q4 2010, t2 Austria was able to gain
market shares in the business segment from competition over all
product lines. More particularly, data network services showed
healthy revenue development. In addition, the customer satisfaction
in t2 Austria’s business segment improved in the quarter. Quite
importantly, t2 Austria scored higher than the customer satis-
faction scores of its main competitors. In the residential segment,
t2 Austria focused on retaining its customer base by emphasising
avalue based segmentation through retention campaigns and by
following a churn prediction model.

Fixed Telephony In the business segment, the voice revenue was
still in decline during the quarter, mainly due to less usage and lower
prices. Despite market pressure from the incumbent, the business
customer churn was lower than predicted. Additionally, the share of
residential and SME customers on contracts increased significantly
through cross- and up selling of new voice packages within the CPS
customer base.
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OTHER ITEMS

Risks and uncertainty factors

t2's operations are affected by a number of external factors. The
risk factors considered to be most signifant to t2 ‘s future devet
opment are operating risks such as the availability of frequencies
and other telecom licenses, operations in Russia and Kazakhstan,
network sharing with other parties, integration of new business
models, changes in regulatory legislation, legal proceedings, eco-
nomic climate and financial risks such as currency risk, interest risk,
liquidity risk and credit risk. In addition to the risks described in
t2's annual report for 2009 (see Directors’ report and Note 2 of

the report for a detailed description of t2's risk exposure and risk
management), no additional significant risks are estimated to have
developed.

COMPANY DISCLOSURE

t2 AB (pUbL) AnnUaL GeneraL Meeting 2011

The 2011 Annual General Meeting will be held on May 16, 2011 in
Stockholm. Shareholders wishing to have a matter considered at the
Annual General Meeting should submit their proposals in writing to
agm@t2.com or to the Company Secretary, t2 AB (publ), P.O.

Box 62, SE-164 94 Kista, Sweden, at least seven weeks before the
Annual General Meeting for the proposal to be included in the notice
to the meeting. Further details on how and when to register will be
published in advance of the Annual General Meeting.

Nomination committee for the 2011 Annual General Meeting

A Nomination Committee of major shareholders in t2 AB (publ)

has been formed in accordance with the resolution of the 2010
Annual General Meeting. The Nomination Committee is comprised
of Cristina Stenbeck on behalf of Investment AB Kinnevik, Ramsay
Brufer on behalf of Alecta, Peder Hasslev on behalf of AMF Pension
and Asa Nisell on behalf of Swedbank Robur Fonder. Information
about the work of the Nomination Committee can be found on t2’s
corporate website at www.t2.com.

Shareholders wishing to propose candidates for election to the
Board of Directors of t2 AB (publ) should submit their proposal in
writing to agm@t2.com or to the Company Secretary, t2 AB
(publ), P.0. Box 62, SE 164 94, Kista, Sweden.

Other
The annual report 2010 is expected to be released on the 1 April,
2011 and available on www.t2.com.

t2 will release the Bancial and operating results for the period
ending March 31, 2011 on April 19, 2011.

Stockholm, February 8, 2011

t2 AB

Mike Parton Lars Berg
Chairman

Mia Brunell Livfors Jere Calmes

John Hepburn Erik Mitteregger
John Shakeshaft Cristina Stenbeck
Mats Granryd

President and CEO

REVIEW REPORT

Introduction

We have reviewed the interim report for t2 AB (publ) for the

period January 1-December 31, 2010. The Board of Directors and the
President are responsible for the preparation and presentation of this
full year report in accordance with IAS 34 and the Annual Accounts
Act. Our responsibility is to express a conclusion on this full year
report based on our review.

Scope of Review

We conducted our review in accordance with the Standard on
Review Engagements (SOG) 2410, Review of Interim Financial Infor-
mation Performed by the Independent Auditor of the Entity. A review
consists of making inquiries, primarily of persons responsible for
financial and accounting matters, and applying analytical and other
review procedures. A review has a different focus and is substan-
tially less in scope than an audit conducted in accordance with
Standards on Auditing in Sweden RS and other generally accepted
auditing practices in Sweden. The procedures performed in a review
do not enable us to obtain a level of assurance that would make us
aware of all significant matters that might be identified in an audit.
Therefore, the conclusion expressed based on a review does not give
the same level of assurance as a conclusion expressed based on an
audit.

Conclusion

Based on our review, nothing has come to our attention that causes
us to believe that the full year report is not, in all material respects,
prepared for the Group in accordance with IAS 34 and the Annual
Accounts Act, and for the Parent Company in accordance with the
Annual Accounts Act.

Stockholm, February 8, 2011
Deloitte AB

Jan Berntsson
Authorized Public Accountant
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Result Meeting

t2 will host a conference call, with an interactive presentation, for the global Bancial com -
munity at,10.00 am CET (09.00 am UK time/04.00 am NY time) on Tuesday, February 8, 2011.
The conference call will be held in English and also available as audiocast on t2's website,
Www.t2.com.

Dial-in information

To ensure that you are connected to the conference call, please dial in a few minutes before the
start of the conference call to register your attendance.

Dial-in numbers

Sweden: +46 (0)8 505 598 53
UK: +44 (0) 203 043 24 36
US: +1 866 458 40 87

CONTACTS APPENDICES
Mats Granryd Income statement
President & CEO Comprehensive income
Telephone: + 46 (0)8 5620 0060 Change in shareholders’ equity
Balance sheet
Lars Nilsson Cash flow statement
CFO Number of customers
Telephone: + 46 (0)8 5620 0060 Net sales
Internal sales
Lars Torstensson EBITDA
Group Director, Corporate Communication EBIT
Telephone: + 46 (0)8 5620 0042 CAPEX
Key ratios
t2 AB Parent company
Company registration nr: 556410-8917 Notes
Skeppsbron 18
P.0. Box 2094
SE-103 13 Stockholm
Sweden
Tel + 46 (0)8 5620 0060
www.t2.com

VISIT OUR WEBSITE: www.t2.com

t2 IS ONE OF EUROPE 'S LEADING TELECOM OPERATORS, ALWAYS PROVIDING THE BEST DEAL. We have 31 million customers in

11 countries. t2 offers mobile services, ¥ed broadband and telephony, data network services, cable TV and content services. Ever

since Jan Stenbeck founded the company in 1993, it has been a tough challenger to the former government monopolies and other estab-
lished providers. t2 has been listed on the NASDAQ OMX Stockholm since 1996. In 2010, we had net sales of SEK 40.2 billion and
reported an operating profit (EBITDA) of SEK 10.3 billion.
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Income statement

2010 2009 2010 2009
SEK million Note Full year Full year Q4 Q4
CONTINUING OPERATIONS
Net sales 1,14 40,164 39,436 10,109 9,953
Operating expenses -33,055 -33,720 -8,599 -8,622
Result from shares in associated companies and joint ventures 3.8 -74 -98 -149 -38
Other operating income 14 207 460 44 113
Other operating expenses -154 -342 -49 -95
Operating profit, EBIT 1,088 5,736 1,356 1,311
Interest income/costs 1,2 -497 -358 -190 -9
Exchange rate differences, external 104 3 71 -61
Exchange rate differences, intragroup 178 -80 12 -30
Other financial items -138 -65 -48 -24
Profit after financial items, EBT 6,735 5,236 1,201 1,187
Tax on profit 1,4 -254 -481 -102 -267
NET PROFIT FROM CONTINUING OPERATIONS 6,481 4,755 1,099 920
DISCONTINUED OPERATIONS
Net profit from discontinued operations 8 4417 -46 404 184
NET PROFIT 6,928 4,709 1,503 1,104
ATTRIBUTABLE TO
Equity holders of the parent company 6,926 4,673 1,504 1,096
Minority interest 2 36 =ll 8
NET PROFIT 6,928 4,709 1,503 1,104
Earnings per share (SEK) i 15.70 10.61 3.40 2.49
Earnings per share, after dilution (SEK) i 15.64 10.59 3.38 2.48
FROM CONTINUING OPERATIONS
Earnings per share (SEK) i 14.69 10.72 2.49 2.08
Earnings per share, after dilution (SEK) i 14.63 10.70 2.41 2.07
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Comprehensive income

SEK million
Net profit

OTHER COMPREHENSIVE INCOME

Exchange rate differences

Exchange rate differences, tax effect

Reversed cumulative exchange rate differences from divested companies
Withholding tax

Cash flow hedges

Cash flow hedges, tax effect

Other comprehensive income for the period, net of tax

TOTAL COMPREHENSIVE INCOME FOR THE PERIOD

ATTRIBUTABLE TO

Equity holders of the parent company

Minority interest

TOTAL COMPREHENSIVE INCOME FOR THE PERIOD

2010
Full year

6,928
-2,180
-1,504

-12
46
-12

-4,312

2,616

2,614

2,616

2009 2010
Full year Q4
4,709 1,503
-1,370 -203
-565 =229
-138 =7l
-19 -3

-6 25

- -6
-2,098 -423
2,611 1,080
2,579 1,081
32 =ll
2,611 1,080

Change in shareholders’ equity

Dec 31, 2010
Attributable to

equity

holders of
the parent minority
SEK million Note company interests
Shareholders' equity, January 1 28,402 63
Effect of restatement 11 358 -
Adjusted shareholders' equity, January 1 28,160 63
Costs for stock options i 54 -
New share issues 7 74 -
Sale of own shares 7 256 =
Repurchase of own shares 7 - -
Dividends 7 -2,580 =
Purchase of minority 8 -306 -62
Comprehensive income for the period 2,614 2
SHAREHOLDERS' EQUITY, END OF PERIOD 28,872 3

Total
share-
holders’

equity
28,465
358
28,823

54

74

256
-2,580
-368
2,616
28,8175

Dec 31, 2009
Attributable to

equity
holders of

the parent minority

company interests

28,151 50

204 -

28,355 50

25 -

4 -

-1 -

-2,202 -4

- -15

2,579 32

28,760 63

2009
Q4

1,104

396
184
-127
-19
-4

431

1,535

1,526

1,635

Total
share-
holders’

equity
28,201
204
28,405

-2,206
-15
2,611
28,823
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Balance sheet

SEK million

ASSETS

FIXED ASSETS
Goodwill

Other intangible assets
Intangible assets
Tangible assets
Financial assets
Deferred tax assets
FIXED ASSETS

CURRENT ASSETS
Materials and supplies
Current receivables
Short-term investments
Cash and cash equivalents
CURRENT ASSETS

ASSETS

EQUITY AND LIABILITIES

SHAREHOLDERS’ EQUITY

Attributable to equity holders of the parent company
Minority interests

SHAREHOLDERS’ EQUITY

LONG-TERM LIABILITIES
Interest-bearing liabilities
Non-interest-bearing liabilities
LONG-TERM LIABILITIES

SHORT-TERM LIABILITIES
Interest-bearing liabilities
Non-interest-bearing liabilities
SHORT-TERM LIABILITIES

EQUITY AND LIABILITIES

Note Dec 31, 2010

8 10,010
3,191

13,201

15,130

3,8 1,141
4 3,200
32,672

2173
6,418
112
834
1,691

40,369

28,872

28,875

1,692

851
2,543

1,256
7,695
8,951

40,369

Dec 31, 2009

10,179
2,234
12,413
15,344
596
4,502
32,855

201
6,255
114
1,312
1,882

40,7317

28,760
63
28,823

3,188
731
3,919

443
7,552
7,995

40,7317
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Cash flow statement*

SEK million

OPERATING ACTIVITIES

Cash flow from operations, less paid taxes
Taxes paid

Changes in working capital

CASH FLOW FROM OPERATING ACTIVITIES

INVESTING ACTIVITIES

Capital expenditure in intangible and
tangible assets, CAPEX

Cash flow after CAPEX
Acquisition of shares and participations
Sale of shares and participations

Changes of long-term receivables and
short-term investments

Cash flow from investing activities
CASH FLOW AFTER INVESTING ACTIVITIES

FINANCING ACTIVITIES

Change of loans, net

Dividends

New share issues

Sale of own shares

Repurchase of own shares
Shareholders contribution from minority
Dividend to minority

Cash flow from financing activities

NET CHANGE IN CASH AND CASH EQUIVALENTS

Cash and cash equivalents at beginning of period

Exchange rate differences in cash

CASH AND CASH EQUIVALENTS
AT END OF THE PERIOD

* including discontinued operations (Note 8)

Note

00 N N NN

2010
Full year

10,450
-740
-100

9,610

-3,603
6,007
-1,510
53

-200
-5,260
4,350

-2,806
-2,580
74

256

241

-4,815
-465

1,312
-13

834

2009
Full year

9,079
—-883

922
9,118

-4,340
4,778
-845
848

3,383
-954
8,164

1,250
=21

1,312

2010
Q4

2,311
-160
-374

1,771

-1,163
614
-469
146

-200

-1,686
91

-1,095

141

100

-854
-163

1,513
84

834

2010
Q3

2,133
-152
39
2,620

-1,004
1,616

-1,290

115

51

-1,105
511

1,072
-10

1,513

2010 2010 2009 2009
Q2 Q1 Q4 Q3
3,065 2,341 2,560 2,499
-195 -233 -205 -98
52 183 346 186
2,922 2,291 2,101 2,581
-909 -608 -1,